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Business News 

HP Comes to Hammond Development Corporation—
Hammond Development Corporation Awarded Technology Grant to Improve Economic 

Development 

 
Hammond, Indiana, August, 21, 2007 – Hammond Development 

Corp., a local nonprofit microenterprise development organization, is 

the recipient of the HP Microenterprise Development Grant worth 

more than $57,000 in technology equipment and cash.  The HP tech-

nology combined with support services, business training courses and 

technical assistance will provide new and established small busi-

nesses in the community with much needed resources and training. 

 

HDC was one of forty national recipients of HP’s Microenterprise De-

velopment Program grants, which provide small business assistance agencies with technology equip-

ment, services and cash to spur entrepreneurship and economic growth in urban communities.  HP’s 

philanthropic community investments combine the power of information technology with creative and 

effective partnerships to create economic and social value for underserved communities around the 

world. HP engages in public/private partnerships to invest in underserved communities and help bridge 

the digital divide. 

 

―The possibilities for entrepreneurs to improve their businesses are 

multiplied when an organization such as Hammond Development Corp. 

can provide technical assistance with accounting software, training on 

entrepreneurship, web-based market research and the tools to launch a 

web site and e-commerce platform,‖ said Yvonne Hunt, Vice President, 

HP Global Philanthropy. 

 

For 9 years, Hammond Development Corp. has provided local entrepre-

neurs with business training and support to improve the economic development in the Hammond Com-

munity.  Hammond Development Corp. intends to use this technology to further build and grow commu-

nity businesses.  HDC’s Business Builders Program has offered the NxLevel curriculum since 1998. 

Over 468 students have completed the course, the most recent class graduating in June of this year. 

 

Business Builders was established in 1998 to provide essential business development assis-

tance to small businesses located in the City of Hammond. Managed by the Business Builders 

Program Director, the Program provides assistance in three key areas: 

 

Entrepreneur training and business plan development assistance through the NxLevel Entre-

preneur Training Course. The Business Builders Program recognizes busi-

ness planning as the essential first step towards starting a business.  

Additional training relating to business issues and operations along with 

resources are also provided to the program participants. 

 

Low cost funding through a low-interest Revolving Loan Fund in partner-

ship with local financial institutions. 

 

 For further information about training or the loan program go to:  

 www.hammonddevcorp.com  
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      DO: 
 Make your site easy to navigate 

 Create a consistent look and feel throughout your site by suing similar fonts, colors and layouts. 

 Make sure your website works on more than one browser, e.g., Internet Explorer and Firefox 

 Put the most important information near the top of the page so users don’t have to scroll down to find it 

 Use headlines, icons, bullets, boldface words and color to draw attention to important content 

  Include your phone number on every page 

 Use high-quality graphics and photos, including your logo.  Make sure the images are crisp but don’t take 

 too much time to load 

 DON’T: 
 Use text and color combinations that are too busy or include distracting visuals that make the  site hard to read 

 Let the content, especially the links on your website, become outdated. 

  Include graphics or other design elements that slow down site performance 

 Put too much clutter on any one page. 

 

 

BUSINESS LOANS FOR  

U. S. MILITARY COMMUNITY 

PATRIOT EXPRESS LOAN  

 For information call 317-226-7272 

Veterans     *    Service-disabled Veterans     *     Reservists and National Guard 

Active-duty service members eligible for military Transition Assistance Program 

Current Spouses of the above groups 

Widowed Spouses of a service member or veteran who died during service, or 

from a service-connected disability  

Web Site Practices  -  Tips that mean success  

People News 

 
Nxlevel graduates Cheryl Woods,  

 

Scott Upshaw was appointed Director of the Gary, 

Hammond, East Chicago Empowerment Zone with the 

main office located in Gary.   

 

Lakeshore Chamber celebrated the holidays with a 

networking event on December 6th.  Attending the 

event were chamber members and guests.  

 

Joshua Lybolt was named Regional Director of the 

Northwest Indiana Small Business Development Cen-

ter by Purdue who hosts the program. 

 

Sue Anderson has joined the staff of the Hammond 

Development Corporation as Consultant and Program 

Director of the Business Builders Program. 

New Business in Town 
 

The Family Optical Center also known as             opened in 

October as a full service Optical Center.   Dr Susan Houchin 

and                         also have a center in Crown Point that 

services the southern part of Lake County.  This center is 

located at 6954 Calumet Avenue and offers eye products 

and exams for the community.   The Family Optical Center 

is a client of the Hammond Development Corporation Busi-

ness Builders Program.  

 

Picture 



HDC Training Calendar   

January to June 2008 
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NxLevel Entrepreneur Training will begin its next set of sessions at the end of January.  For infor-

mation or to sign up for the 12 week session course, which is held one night a week from 

5:30p.m.—8:30 p.m. please call 853-6399 x 105. 

 

Quickbooks —  —Anna Sheets, Accounting Made Simple 

Quickb Boks User Group monthly online FREE 

Quickbooks Intro Classes—9:00 a.m.—to 4:00 p.m. at the HDC/LakeShore Chamber office train-

ing center fee: $95.00 for participants, $85.00 for LakeShore Chamber members 

Dates: January 11, February 8th, March 13th, April 13th, May 14th and June  

 

Quickbooks Advancd—ongoing through the internet sessions, times and fees vary with each 

class see www.accountingmadesimple.biz  

 

Microsoft Office — Mary & John Ramerez, R-1 Tech, LLC 

Intro to Microsoft Office—FREE Sessions 

2 Sessions held in January:  8:00 a.m.—noon  and 6:00p.m.—9:00p.m. at the HDC/LakeShore 

Chamber office training center.  Dates to be announced on HDC website 

 

Individual Training Sessions on Word, Excel, PowerPoint, Access, Publisher, and Outlook coming 

in future months pricing and dates to be displayed on LakeShore Chamber website 

www.lakeshorechamber.com and Hammond Development Corporation website 

www.hammonddevcorp.com Chamber members will receive a discount. 

 

Management Training Series—Leanne Hoagland-Smith, Advanced Systems 

How to Double Your Business October 16th 8:00 a.m.—11:00 a.m. at the HDC/Lakeshore Cham-

ber office training center  fee:$20.00 

 

Marketing—- Julie Olthoff, Via Marketing 

The Basics of Marketing—in February 6:00 p.m.—8:00 p.m. at the HDC/LakeShore office training 

center fee: $15.00. Date to be announced. 

 

Website Design — Joseph Duran, Blaine’s Business Services 

Session One will begin the website building to be held on February  at the HDC/LakeShore office 

training center 

Session Two will fine tune the search engines and website features to be held in March at the 

HDC/LakeShore office training center 

 

E-Commerce Class  will be 10 sessions of 2 hours in length.  Dates and times to be announced 

on Lakeshore chamber and Hammond Development Corporation website. 

 

Certification Boot Camp—Judith Perkins, PICC Partners in Contracting for state of Indiana MBE/

WBE, SBA, Small Disadvantage Business & 8a .  This is a three session workshop. Fee $50.00 

for all sessions contact PICC 219-916-5660 for further details and dates. 

 



 
Fight Global Warming: What You Can Do at Work  
By making many of the same green choices at work that you make at home, you 

can help save energy and fight global warming.  

Follow these 5 Steps to Bring Your Green to Work:  

1. Make your Building an ENERGY STAR! In addition to products for your 
home and office, supermarkets, schools, hotels, hospitals, and office buildings can 
earn the governmentôs ENERGY STAR. ENERGY STAR qualified buildings are the 
best in the nation for energy performance and use, on average, 35% less energy 
than other buildings. Help your company get started on the path to energy savings by 
encouraging your company to take the ENERGY STAR Challenge, a national call to 
action to improve the energy efficiency of Americaôs buildings by 10% of more. Learn 
more at energystar.gov/buildings  

2. Light up Your Work Life! Replace the incandescent light bulb in your desk 
lamp with an ENERGY STAR qualified compact fluorescent light bulb (CFL). EN-
ERGY STAR qualified lighting provides bright warm light but uses about 75% less 
energy than standard lighting and lasts up to 10 times longer. Take it a step further: 
replace your conventional lamp or light fixture with one that is ENERGY STAR quali-
fied. Over the course of their lifetime, these lamps and fixtures can help prevent 
more than 400 pounds of greenhouse gas emissionsðthe equivalent of keeping 
nearly 200 pounds of coal from being burned! Donôt forget to turn off lights in unoccu-
pied spaces or when leaving the room. Learn more at energystar.gov/lighting  

3. Work Smarter, Not Harder! Office equipment and electronics use energy 
even when idle or on stand-by. Make sure to use the power management features on 
your computer and monitor, unplug laptop power cords when not in use, turn off 
equipment and lights at the end of the day, and try a power strip that can be turned 
off at night. And donôt forget to encourage your employer to look for products that 
have earned the governmentôs ENERGY STAR when buying new equipment for the 
office. ENERGY STAR qualified products, including computers, copiers, fax ma-
chines, and printers, mean you get the features and performance you want AND help 
reduce greenhouse gas emissions. Learn more at energystar.gov/products  

4. Reduce, Reuse, and Recycle! Recycle office paper, newspaper, beverage 
containers, electronic equipment and batteries. You can also use two-sided printing 
and copying paper, buy supplies made with recycled content, and recycle used 
printer cartridges. For your old electronics, donate used equipment to schools or 
other organizations. If your office doesnôt have a recycling program, create a Green 
Team to help reduce waste, increase recycling, and build support for greener com-
pany practices. Learn more at epa.gov/msw/reduce.htm  

5. Green your Commute! Give your car a break. Combine trips whenever possi-
ble, share a ride, use mass transit, walk or bike whenever possible. Leaving your car 
at home just 2 days a week will save almost 1,600 pounds of greenhouse gas emis-
sions each year! If you drive, avoid excessive idling and jackrabbit starts. Keep your 
car well-maintained to maximize its fuel efficiency, safety, and reliability. Learn more 
at www.bwc.gov  
 

How important are 

small businesses to the 

U.S. economy? 
Small firms: 

Å Represent 99.7 percent of all em-

ployer firms. 

Å Employ half of all private sector 

employees. 

Å Pay more than 45 percent of total 

U.S. private payroll. 

Å Have generated 60 to 80 percent 

of net new jobs annually 

over the last decade. 

Å Create more than 50 percent of 

nonfarm private gross 

domestic product (GDP). 

Å Supplied more than 23 percent of 

the total value of federal 

prime contracts in FY 2005. 

Å Produce 13 to 14 times more pat-

ents per employee than 

large patenting firms. These pat-

ents are twice as likely as 

large firm patents to be among the 

one percent most cited. 

Å Are employers of 41 percent of 

high tech workers (such as 

scientists, engineers, and computer 

workers). 

Å Are 53 percent home-based and 3 

percent franchises. 

Å Made up 97 percent of all identi-

fied exporters and produced 

28.6 percent of the known export 

value in FY 2004. 


